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Flight & Shopping Cart Scenarios 
The following figures illustrate the prototype screenshots of the UI 
pages used to reserve flights for both general and corporate users. 
The goal is to allow the users to select one of the three common 
trip types: One Way, Round Trip and Multi City. 
 
Many design guidelines were applied to the flight pages after using 
the mapping technique to generate them from the improved task 
models. Please note the use of colors, frames and proximity to 
highlight grouping as well as the use of interaction styles that would 
provide a better error prevention mechanism (e.g. country and city 
combo boxes). Due to the magnitude of the system, we made sure 
that the design of the pages within an individual task is consistent; 
however we did not propagate this model to the entire system. 
 
These scenarios also demonstrate the shopping cart and its usage 
by the travel search engine as a central repository of the purchased 
items and how it offers a convenient shopping experience. 
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Scenario1: General User Makes a Reservation 
Mr. John Doe plans to travel from Montreal to New York. He heard about 
the Travel Search Engine and plans to use it to organize his trip. Let us 
follow Mr. Doe as he uses the system to accomplish his task (i.e. perform 
a round trip flight reservation from Montreal to New York). 
The Travel Search Engine Main Page 
Since the main page will be the subject of a later section we will only look 
at the flight quick access section. 
 
. 
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The Advanced Flight Reservation Screen 
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Specifying a Multi City Trip 
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Browsing & Selecting the Search Results 
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Viewing the Details About a Particular Non-stop / Connection 
Flight 
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Adding the Selected Flights to the Shopping Cart 
 
 
. . . . . . .. . . 
 
 
 10 
Checking Out the Newly Added Item from the Cart 
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Viewing the Invoice via the Shopping Cart 
. 
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Viewing the Generated Itinerary 
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Flight & Shopping Cart 
Scenario2: Bulk Corporate Reservation 
The objective is to book a set of flight seats for a group of corporate users 
having different travel preferences. The users will travel from Montreal to 
New York. 
The Corporate Main Page 
 
 
 
. . . . . . .. . . 
 
 
 14 
The Corporate Bulk Flight Reservation 
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Specifying Different Preferences for Different Travelers 
 
 
Comments about the screen: 
1. Item. 
2. Item. 
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Browsing and Selecting from Search Results 
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Detailed Information About a Matching Flight 
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Hotels 
Searching for a Hotel with the Following Criteria: 
 in downtown Montreal 
 for a group of 6 adults and 1 child 
 within 1 mile of downtown Montreal 
 check in date: 8th November, 2002 
 check out date: 10th November, 2002 
 approved by CAA/AAA 
 three rooms with two double beds in each room 
 2 smoking room and 1 non-smoking room 
 with indoor pool 
 small pets allowed 
 shuttle service to and from airport is required 
 the rooms MUST be adjacent to each other 
 must have a view 
 display the result sorted by price 
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By mistake John Smith entered the following 
invalid data 
 The check-out date was before the check-in date 
 The number of adults was selected as 0. 
 The sum of smoking rooms and non-smoking rooms are not equal to the 
total rooms requested. 
 The sum of single bed and double bed in each room are not equal to the 
No. of beds in each room requested. 
 The system prompt John Smith with the error message page to ask him 
re-enter the invalid fields. 
 John Smith enters the correct data on the page. 
 Performs the search. 
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The system displays the search result. 
 John Smith books the Holiday Inn city view room. 
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The system displays all the reservation details 
and policy. 
 John Smith reviews the details and policy. 
 John Smith accepts the term and continues the reservation 
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John Smith enters the personal information 
To create a new profile, john smith, enters personal information and 
moves to shopping cart for checking out. 
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The System Displays the Shopping Cart 
 
 Here john smith can review his reservation in cart. 
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Billing and Information Shipping 
 
John Smith’s payment information is carried out here in the checkout page. 
John can specify a different payment method. 
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Invoice 
 
 Finally, John can take a printout of the invoice for his purchase. 
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Typical Car Scenario 
 
 Details concerning rental fees and a vehicle's available options will be 
indicated to facilitate the client's rental selection. Once a client has 
identified the vehicle best suited to his/her needs, the client will fill an 
order form with all required personal and/or login information, along with 
the vehicle selected and duration of the rental request, etc. The client now 
submits the order by clicking on the submit button at the bottom of the 
screen. The client confirmation and details concerning the dispatch of the 
vehicle get emailed to the customer in addition to displaying this info on 
the confirmation page. 
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Corporate Travel: Associations 
 
This type of traveling is for corporation or an association meetings and 
conventions. This in the application of a person on behalf of the person’s 
company for 10 or more people traveling from a common destination to a 
common destination or from different parts of North America or otherwise 
to a common destination. A user is usually asked to filling a detailed form 
at the end after having chosen a package. 
 
The meeting attendees will receive special savings and bonus discounts on 
airfares and cars and other ways for your association to save money. 
 
The user begins with a preliminary form with various topics, discount 
programs they might know of and special requirements. Then there is a 
search performed for travel packages. The user chooses one and applies. 
Then there is that long on-line form with various pieced of information, 
including personal info of the person making application on behalf of the 
company, travel agency (if any) the company is associated with and the 
ways of delivery of contract. This form also presents ways to schedule 
several meetings at once on different dates and places. The user can add 
more if required. 
 
Next three screens present the Preliminary Form for Association, where 
user has to make their choice and click on “Search”, followed by the list of 
search results of packages, and finally the application form. 
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Scenarios 
Reserve a cruise: 
 
 Reserve a Canada/New England 
 1 week 
 $999.99 per person 
 Carnival line 
 Carnival Destiny ship 
 Three stars rating 
 Departs from New York on November 10 
 Sort by price 
 Two adults, one senior 
 Also reserve flight tickets 
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Reserve a vacation: 
 
 Reserve a golf vacation 
 On the north pole 
 Departing from Australia 
 Departing on Nov. 10, 2002 
 Returning on Nov. 19, 2002 
 $999.99 per person 
 ***** rating 
 Two adults, two kids 
 Children facility in hotel 
  51 
 In-door pool in hotel 
 $999.99 - $1999.99 price range 
 Round-trip air-fair 
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Shopping Cart 
 
Browsing the Shopping Cart 
 
At the end of all purchase customer can review his/her items in the 
shopping cart. Shopping cart’s initial view is to provide brief information 
about the purchases. Customer can delete any item from the cart. 
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Detailed Information from the Shopping Cart 
 
From shopping cart customer can review detailed information from the 
cart for any item. 
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Specifying Delivery Method 
 
Flight tickets can be delivered three ways: e-ticket, delivery to an address 
or pick up from an nearby agent office. 
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Modifying Payment and Shipping Option 
 
If desired a customer can have different payment method for payments. 
 
Also, if desired the customer can have the purchased times delivered to 
different address than from the profile. 
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Modifying Payment and Shipping Options 
 
Different payment option 
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Modifying Payment and Shipping Options 
 
Different shipping address 
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Modifying Payment and Shipping Options 
 
If desired, the customer can specify different shipping address for 
different items in the cart. 
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Modifying Payment and Shipping Options 
 
Different shipping addresses for different items in the cart. 
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Invoice 
 
Finally customer can review the invoice. 
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Detailed Invoice 
 
Customer can also access a detailed version of the invoice 
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